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Diagram 1: Retail Types 
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Diagram 2: Duration of Bussiness 



 
 
 

 

0

10

20

30

C
e

n
tr

e

H
ra

sn
ic

a

St
u

p

B
.P

o
to

k

K
o

se
vo

C
ig

la
n

e

Ili
ja

s

A
.P

o
lje

B
is

tr
ik

Ili
d

za

G
rb

av
ic

a

V
o

go
sc

a

V
e

le
si

ci

O
ld

 t
o

w
n

P
e

rc
e

n
ta

ge
s 

Suburbs 

Diagram 3: Origins of Shoppers in Baščaršija  
and Ferhadija Street  

0

10

20

30

40

50

60

70

Shopping Dining Meeting with
Friends

Other

P
e

rc
e

n
ta

ge
s 

Diagram 4: Main Reasons for Prefrence 
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Diagram 5: Visiting Frequency 
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Diagram 6: Origins of Shoppers  
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Diagram 7: Main Reasons for Preference  
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Diagram 8: Visiting Frequency 



 
 
 

 



 


